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ALCOHOL CONTRIBUTED TO 51% 
N. J. HIGHWAY FATALITIES 


New Jersey's Alcohol De- 
termination Program, a pio- 
neer safety measure in the 
Nation, indicates that alco- 
hol was the No. 1 factor in 
traffic deaths in the State 
during the first half of this 
year, Attorney General David 
D. Furman announced re- 
cently. Mr. Furman said that 
the startling data stressed the 
need for effective enforce- 
ment measures including so 
called “implied consent” legislation, which would re- 
quire a consent to a Drunkometer test, if requested, as 
a condition for the privilege of driving on New Jersey 
highways. 

Gerald J. Driscoll, chief, Traffic Safety, Division of 
Motor Vehicles, submitted the report for 349 persons 
killed in New Jersey in the January-June period. Of 
the total 208 — or 60 per cent — were tested; 107 or 
51 per cent of those examined showed the alcohol factor. 

Mr. Furman said the results were “shocking” even 
on the basis of post mortem examinations on but 60 
per cent of the victims. 

“Tests were not made on 141 victims. Of these, 
74 adults were fatally injured, but did not die within 
six hours after the accident, the limit determined valid 
for such tests and 49 were under 16 years of age,” the 
Attorney General said. “Nine were not tested for various 
reasons, and reports have not yet been received on nine 
other adults. 

“Unquestionably the alcohol factor would have 
been even more pronounced had tests been made for 
every driver involved in a pedestrian or passenger 
fatality”. 

Mr. Furman pointed to the high incidence among 
the 103 drivers tested: 60 of these were “positive”. 

“Of the 60, 22 were in the .15-.24 per cent cate- 
gory which is just above the limit and 6 were above 
.25 per cent of alcohol in the blood. In addition, nine 
were in the .10-.14 per cent or borderline variety”, he 
added. 

Of the 56 pedestrians tested, 30, or more than half, 
showed the alcohol factor, according to the report. 


Mr. Furman 





ANNOUNCEMENT! 


Beginning with the next number, the Temperance 
News will be known as the Council News and will ap- 
pear with a new format. The new name will more read- 
ily identify the paper with the Council. 

The change is not indicative of any lessening in 
our efforts to encourage the practice of voluntary total 
abstinence. We trust it may help in obtaining readers 
who otherwise would not be interested. 

May we suggest you subscribe to the Council News 
in the name of your public or school library, doctor's 
office, barber or beauty shop, or any other place where 
people are likely to have time to read? The cost — 
$1.00 per year. A letter of explanation with or without 
your name being mentioned would accompany the first 
copy. 





== 


“The acute effects of alcohol in causing intoxica- 
tion arise primarily from its action on the brain. Al- 
cohol is brought to the brain in the blood after passage 
through the walls of the stomach and intestines. Within 
limits, there is a close correlation between concentration 
of alcohol in the blood — and hence in the brain — 
and the degree of intoxication that developes.” 

Howard W. Haggard, 
“The Physiology of Alcohol” 





“Considering that 11 of the 30 had readings of 
.25 per cent and above, it is obvious that they were un- 
fit to walk and survive in the heavy traffic of the Garden 
State”, Mr. Furman continued. “Of the 48 passengers 
tested, 17 or slightly more than one-third showed the 
presence of alcohol. Six were in the .15-.24 per cent 
category and one in the .25 per cent and above. The 
remaining victim tested was an adult bicycle rider, who 
was found negative”. 

The Attorney General emphasized that the State 
Police will continue their spot checks of drinking drivers 
to hold accidents to the minimum. 

“A uniform closing hour might be a help in re- 
ducing traffic deaths involving the alcohol factor. There 
would be less temptation for some people to hurry to 
another municipality with a later closing time”, Mr. 
Furman said. “Then, too, there is the problem of the 
out-of-state driver who comes into New Jersey for a 
nightcap, one which might prove fatal”. 








Page 2 


THE TEMPERANCE NEWS 


SEPTEMBER-OCTOBER 1961 





THE NEW JERSEY TEMPERANCE NEWS 


Dedicated to Alcohol .Education in Home, School and 
Church; to the Promotion of Local Option for Communities, 
and Total Abstinence for individuals. 
GEORGE W. LEWIS — Managing Editor 
$1.00 per year 
Entered as second class matter, May 16, 1961 
at the Post Office at Trenton, N. J. 
under the Act of March 3, 1879. 
PUBLISHED BI-MONTHLY BY 
NEW JERSEY COUNCIL ON ALCOHOL PROBLEMS 
30 W. Lafayette St., Trenton 8, N. J. 
Affiliated with the National Temperance League 





EDITORIAL 
“A GLASS OF BEER IS MANY THINGS” 


The United States Brewers Foundation, Inc. re- 
cently ran an expensive full page advertisement in sev- 
eral well known magazines. The emphasis — “a glass of 
beer is many things.” 

The advertisement included a picture portraying 
three attractive and very young models posing as house- 
wives at the check-out counter of a supermarket. The 
clerk was shown ringing up the purchase of two six- 
packs of beer. The sales pitch suggested— 

“a glass of beer is many things 

A glass of beer is a light enjoyable beverage 

— and so much more. Beer is also the source 

of livelihood for thousands. The men and 

women employed in the Brewing Industry, by 

earning more than $470 million in a single 
year, bring substantial purchasing power into 

the communities where they live. In this, and 

in many other ways, beer and ale made a 

significant contribution to the economy of our 

country.” 

With the single emphasis of the advertisement we 
are in complete agreement. A glass of beer is many 
things — but the things we see and that which the brew- 
ers see in a glass of beer are of vastly different sig- 
nificance. 

Perhaps most frequently a glass of beer reminds 
us of the discarded cans along the highway, the litter 
on the beach, the placid beauty of a lake marred by 
the floating empties carelessly tossed aside. Beer drink- 
ers do tend to. be less responsible. 

As for this editor a glass of beer prompts us to 
remember the noisy vacation time neighbors who late 
into the night and early morning, became more and 
more annoying as their beer guzzling continued. 

Also a glass of beer reminds us of a tragic acci- 
dent where two were crippled and one died all Because 
of the glassy eyed driver who kept telling the police 
officer, “I only had a couple o’ beers.” 





And then there was the little fellow who no longer 
attended Sunday school. His teacher found the boy at 
home, dirty, poorly dressed and badly in need of a 
hair cut. As the mother explained they were too poor 
to fix him up to send to Sunday School, the delivery- 
man unloaded two cases of beer which were promptly 
paid for in cash. It was evident the mother considered 
a glass of beer as being more essential than the religious 
training of her son. 

For the alcoholic who is trying desperately to stay 
“dry”, one glass of beer can be the spark that ignites 
the flame of desire resulting in a lost week end or 
possibly a lost life. 

Yes, a glass of beer is many things — it can help 
one forget the difference between right and wrong, and 
so a young girl makes a tragic mistake, a husband fails 
to remember the wife he promised to love and cherish, 
a father is unmindful of the fear in the eyes of the 
children whom he professes to love. 

There is no question about it. A glass of beer is 
many things — but for those of us who have no desire 
to profit through the exploitation of a weakness in others 
instead of considering beer is making a significant con- 
tribution to the economy of our country, we shall think 
of it in terms of its influence on the habits, morals, and 
the well being of those who may be inclined to drink. 

es i a: 
WE ARE AHEAD OF RUSSIA 
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“This cross country trip has certainly been an eye opener, 
Roscoe! It proves that we're far ahead of the Russians 
in empty beer can production!” 


from Philadelphia Bulletin, August 10, 1961 

In the mad race to be world leaders we should be 
ashamed in some areas. On the list showing per capita 
consumption of alcohol, our good old U.S.A. is 8th and 
Russia is 19th. Annually we drink 7.18 quarts of ab- 
solute alcohol per capita while they drink 1.85 quarts. 
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JEWS RESENT BEING USED 
TO PROMOTE MODERATION 


In an article published in REPORT, a pocket mag- 
azine commenting on man’s use of alcohol, Theodore 
Greenhood, for 27 years secretary of the Jewish Tem- 
perance Association, voices his resentment in that “much 
has been made of the proven fact that there are relatively 
few alcoholics among the Jews.” 

Mr. Greenhood says: “The fact that ritual wine is 
used universally by the Jews and the fact that relatively 
few Jewish alcoholics are seen have been twisted to- 
gether to form an argument used in teaching the ‘mod- 
erate’ use of alcoholic beverages, and used against edu- 
cation for total abstinence.” 

That he is qualified to comment is quite evident 
when one considers that Mr. Greenhood has given the 
matter of abstinence and alcohol his attention for nearly 
40 years and though he is by choice a member of a 
Reform Temple he also attends services in Orthodox 
and Conservative Temples on an average of four times 
a week in addition to attendance at his own Temple. 


Mr. Greenhood continued: “According to my con- 
ception, Jews, as a rule, do not drink in moderation. 
Rather we consider ourselves to be total abstainers. Be- 
cause we do use small amounts of wine, symbolically, 
in our centuries-old religious observances, many of our 
Christian friends might not believe that we may proper- 
ly be classified as total abstainers, but we are much 
more — particularly the Orthodox Jews — total-absti- 
nence-minded than moderation-minded.” 

“The only person who is qualified to report of our 
Jewish drinking customs would be an active member 
of one of the Jewish congregations, not survey teams, 
out to prove a point in a few ‘question and answer’ 
visits.” 

He then explained how a small glass of wine is 
consumed in their ritual that accompanies a Friday 
evening Temple service followed by complete abstinence 
until nightfall Saturday when adults may have one small 
glassful of wine but no more. 


Mr. Greenhood concludes: “It has been my obser- 
vation that where Jews attempt to drink outside of Jew- 
ish framework and to attempt to drink in moderation, 
the result is plenty of drunken Jews and plenty of Jewish 
alcoholics. 

“The strength we Jews bring to bear against drunk- 
enness and alcoholism cannot be truthfully said to come 
out of our purely ritualistic drinking but rather out of 
our heavy education for almost total abstinence. 

“Tt is time the Jews protest being misused as sym- 
bols of successful moderate drinking, rather they are true 
symbols of foes of ‘moderate’ and excessive drinking. The 
practice of moderate drinking by Jews inevitably leads 
to a considerable number of us becoming drunkards and 
alcoholics.” 





SOME FACTS 

International. On a world-wide basis. France has 
the highest rate of alcoholism. The United States ranks 
second. 

United States. Alcoholism is America’s third largest 
health problem. Seventy million Americans drink; one 
of every fifteen drinkers developes the illness, alcohol- 
ism. There are about five million alcoholics in the 
United States. Male alcoholics outrank female by a 
ratio of 5% to 1. About eleven billion dollars a year is 
spent for the consumption of alcoholic beverages. This 
easily exceeds the cost of public education. Alcoholism 
costs industry a yearly sum of over a billion dollars 
because of absenteeism and labor turnover. Over 40 per 
cent of all arrests are for drunkenness. 


Rank Orper oF States In Rates oF ALCOHOLISM 


























1. California 6. Connecticut 

2. New Jersey 7. Delaware 

3. New Hampshire 8. Rhode Island 

4. New York 9. Nevada 

5. Massachusetts 10. Michigan 

per capita consumption of absolute alcohol 
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These figures were released by the Yale Summer 
School of Alcoholic Studies. 
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SELECTED BIBLIOGRAPHY OF 
ALCOHOL FILMS 


Available from: 
N. J. State Department of Education 
State Museum, Trenton, New Jersey 


The following films made available by our state 
department do not necessarily set forth the thoughts of 
any certain group. For the most part, the films are 
factual and provide a foundation for follow-up discus- 
sions among the various age groups. The films are not 
of a religious nature but with qualified Christian leader- 
ship can provide a basis for spiritual applications. 

All films listed are 16 mm., sound, in black and 
white. 


The Brain Is The Reason — 25 min. 

This film is a revision of “It’s The Brain That 
Counts.” It is a story of three young people, one of 
whom is fatally injured through the use of a small 
amount of beer. It continues to show biologically how a 
small quantity of alcohol can effect human judgment 
and even cause fatal decision. 


JH-SH-C-AD* 


Alcoholism — 22 min. 

The film, involving a family situation, presents 
a medical approach to the problem as it interprets sev- 
eral case histories and helps to dispel many of the myths 
which obscures real understanding of alcoholism. Un- 
controlled drinking springs from personality problems 
and is an illness that can respond to treatment after 
sound diagnosis. This film also shows the role Alcoholics 
Anonymous plays in helping those who are alcoholics. 


SH-C-AD* 


The Choice Is Yours — 23 min. 

This is a teaching film involving a science teacher 
and two young people. It deals with the biological af- 
fects of alcohol on the human body as well as giving 
vital statistics of the impact alcohol has on our society 
— fatalities, cost to industry, etc. Revealing all this, the 
choice of using or not using alcohol as a beverage is 
yours as an individual. JH-SH-C-A* 


Alcohol and The Human Body — 15 min. 

It shows the derivation of ethyl alcohol (found 
in all types of alcohol beverages) and graphically ex- 
plains the specific progressive affects on the human 
body. The alcoholic is a sick person needing proper 
treatment which often includes hospital care; and he 
should not, as in times past, be merely thrown into jail 
and treated as a common criminal. Modern treatment of 
alcoholics is shown. C-AD* 


Kid Brother — 25 min. 

Explores some of the hidden emotional forces that 
lie behind excessive drinking and other teenage prob- 
lems. Through the story of sixteen-year-old Phil Martin 





at his brother’s engagement party, the film reveals that 
behavior problems, which appear on the surface to be 
concerned with alcoholism, may, in young people, be 
an expression of the many difficulties that adolescents 
face in adapting to the situations in which they live — 
Definitely a discussion film. This film would apply 
more to youth in the middle class setting. The parts 
are played by students and members of the faculty at 
Montclair State Teachers College. SH-C-AD* 


What About Drinking 

A liquor bottle is found in a car in which two 
boys have been involved in an accident. Young people 
attending a party, having heard of the accident, discuss 
the “pros and cons” of drinking. The audience is then 
asked to share in discussing these attitudes. The film 
produced to promote, analyze, and formulate attitudes 
about the use of alcoholic beverages. SH-C-AD* 
* Grading keys as to educational levels 


JH Junior High, SH Senior High, C College, AD Adult 
Note: 


Requests for films should be made as far in ad- 
vance as possible, specifying date of showing and giving 
alternate selections or dates. Films are booked for one 
day unless requested otherwise. They should be returned 
promptly to avoid disappointing the next borrower. 

Films circulated by the State Museum are shipped 
by parcel post; they are protected by full coverage in- 
surance. For each shipment of films, the user will be 
billed a flat charge of 60 cents. This covers one way 
postage of shipment from the Museum and insures films 
against loss and film damage while in the possession of 
the borrower and during transportation, both ways. 
Films are not to be insured when returned, but the re- 


turn postage is to be paid by the borrower. 
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LIQUOR ADVERTISING 


MacFadden Publications, Inc., announced recently 
that its women’s group of magazines would begin accept- 
ing liquor advertising immediately. These magazines are 
True Story, Photoplay, TV-Radio Mirror, True Ro- 
mances, True Experience, True Love and the recently 
acquired Pageant magazine. 

The announcement said that the women’s group 
not only would accept liquor advertising, but would 
undertake a campaign to solicit actively such advertising. 

Another women’s magazine, McCall's, recently 
stated its intention of accepting liquor advertising for 
the first time. However, McCall’s did not give the de- 
tails of its new policy. 


“The direct effect of alcohol upon the nervous 
system is, in all stages and upon all parts of the system, 
to depress or suspend its functioning.” 


British Medical Research Council 





